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The Stroop Test: Word Set 1

RED GREEN BLUE PINKYELLOW

ORANGE BLUE GREEN WHITEBLUE

GREEN YELLOW ORANGE WHITEBLUE

BROWN RED BLUE GREENYELLOW

PINK YELLOW GREEN REDBLUE

3

SOURCE: Connecting Banks and Communities Through Cultural 

Agility, Critical Measures; David B. Hunt & Tony Orange
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RED GREEN BLUE PINKYELLOW

ORANGE BLUE GREEN WHITEBLUE

GREEN YELLOW ORANGE WHITEBLUE

BROWN RED BLUE GREENYELLOW

PINK YELLOW GREEN REDBLUE

The Stroop Test: Word Set 2
4

SOURCE: Connecting Banks and Communities Through Cultural 

Agility, Critical Measures; David B. Hunt & Tony Orange
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“The Danger of a Single Story”

Chimamanda Ngozi Adichie
http://www.ted.com/talks/chimamanda_adichie_the_danger_of_a_single_story
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U.S. Population
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SOURCE: Gibson and Jung (2006) for 1850 to 1890. Edmonston and Passel (1994) estimates for 1900-1955; 

Pew Research Estimates for 1960-2015 based on adjusted census data; Pew Research Center projections for 

2015-2065
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U.S. Population
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Minnesota Population

SOURCES : US Census Bureau – 2006 American Community Survey
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Immigrants & The Minnesota Economy

• 5,002 Latino-owned businesses (all of MN)…
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SOURCES: “The Political and Economic Power of Immigrants, Latinos, and Asians in the North Star 

State” Immigration Policy Center, American Immigration Council. July 2013; Recent study 

conducted by the New York City-based Fiscal Policy Institute entitled: “Bringing Vitality to Main 

Street: How Immigrant Small Businesses Help Local Economies Grow,” 

Business Owners

$1.6 billion sales and receipts

• 11,371 Asian-owned businesses (all of MN)…

5,970 people employed

$2.4 billion sales and receipts

Hmong businesses alone generated an 

estimated $100 million in revenue! 

16,950 people employed

• From 2000-2013, immigrants accounted for 48% of the 

overall growth of business ownership in the nation.
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Business Owners Spur Economic Growth

• Immigrant business owners in the United States: 

� 28% of Main Street business owners.

� 53% of grocery stores

� 38% of restaurants

� 58% of dry cleaners

� 45% of nail salons

� 43% of liquor stores

� 32% of both jewelry and clothing stores

Recent study conducted by the New York City-based Fiscal Policy Institute 

entitled: “Bringing Vitality to Main Street: How Immigrant Small Businesses 

Help Local Economies Grow,” 
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• African, Latino, Asian and Native American (ALANA)

• Important source of high and low skilled workers.

SOURCE: Dr. Bruce Corrie, Concordia University, Ethnic Trends

11

2012 buying power:

Asians, $8.4 billion; 

Latinos, $5.4 billion;

Somalis, $475 million (2013 

estimate) 

• As consumers, immigrants in 

Minnesota have an estimated 

$659 billion in lifetime earnings

Immigrants As Consumers Spur Growth
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Immigrants & The Minnesota Economy

SOURCE: “The Economic Contributions of Immigrants in Minnesota” by Dr. Bruce 

Corrie and Sarah Radosevich. Sept 2013
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Take a long-term 

perspective on

View immigrants as 

“capital:”  

�Help immigrants to 

integrate.

�Encourage immigrant 

entrepreneurship.

�Provide quality 

training and education 

opportunities to all 

residents including 

immigrants. 

the economic impact of 

immigrants. 
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ECHO’s Founding Mission

“To collaborate with diverse communities to 
deliver programs and services that help people 

be healthy, contribute, and succeed.”
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Our Multi-media and Outreach Model

Mainstream &
Ethnic Media

ECHO 
PSAs

ECHO 
TV

ECHO Phone
Info Line

ECHO
Web

ECHO
Radio

ECHO
DVDs

ECHO
Partner 

Systems

Education and Emergency Communication
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ECHO-TV “Community Voice”

• Statewide Monday 

evenings on tpt/MN

• More than 100 topics in 

many languages

• Repeats on cable and local 

access TV stations

• Some radio broadcasts

• Lots web!
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ECHO and tpt in Action:
H1N1 Flu VirusNorth Minneapolis Tornado Avian Bird Flu

Community Resiliency
Stay Alert Using Weather Radios
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Survey: How do you get your information? 

1. Community Leaders (40.7%)

2. Clinic/Doctor (30.2%)

3. Online (30.8%)

4. TV (29.7%)

5. Other “networks”
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Partnering with ESL/ELL

� Adult Options in Education

� Hubbs Learning Center

� The English Learning Center

� Metro North ABE

� MN Literacy Council

� Mpls Public Schools

� Roseville Adult Learning Ctr. 
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Ethnic Events & Building Teams
• ECHO typically attends 45 + events annually

• ECHO’s “Cultural Services Unit” (CSU) trains 

volunteering cultures to work with police, fire, 

and public health 

• Surveys, Talking Circles, Cultural Awareness 

training, etc.
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Media and Outreach = TRUST

• Website – Average of 3,220 sessions/month for the past 12 

months (82% new)

• Social Media – 1,672 total follows/likes
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• Partners – 151 agencies 

statewide

• Email – 4,000+ subscribers

• YouTube - Average of 6,300 views per month (for the past 

12 months). Over 500 videos and 12 different languages!

• TV – Average 9,000 PER 

program broadcast (20K 

monthly avg.)  (2014)
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ECHO’s Role in Our Community

New Americans who are 

healthy, safe, prepared 

and engaged

Bilingual Spokespeople 

Making education culturally 

and linguistically relevant.

Experts and Community Leaders 

providing their knowledge and 

influence

Multilingual, multimedia education

In classrooms, online, in broadcast and through outreach
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Carbon Monoxide Protection
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“Hurricane Katrina”
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ECHO in MN’s Joint Info Center (JIC)…

Coordinated

Communication

Joint 

Information 

Center
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• Boosts: IPAWS compliant Common Alerting Protocol (CAP) and Emergency 

Alert System (EAS) and mobile alerts 

• Engages: MN’s Spanish, Hmong, and Somali speaking communities (never 

before served) 

• Integrates: Mainstream with new “alerting” technology

• Creates: “Best Practice” to be replicated Nationwide

C-P-B Grant Goals

25

Public 

and 

Private 

Partners

Limited English 

Proficiency

Communities

Nationwide 

Replication
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CPB Project Partners

Corporation for Public Broadcasting (CPB)

Warnings and Alerts

Partners

26
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CPB Process 

• DASDEC Language Agreement – 3 step process

1. Linguists draft text 

2. Communities agree 

3. Communities choose voice 

• Record and Test DASDEC Test files

• Wilder Report documents “Best Practice Process” 

27
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Multilingual Processing by CAP/EAS Unit

IPAWS CAP

(English Only)

IPAWS

Alerting 
Authorities

CAP Originator with 
Integrated

EAS encoder

Minnesota Public Television

EAS FSK Audio 
(English Only)
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To a Public Safety Answering Point what is IPAWS?

Emergency 
Notification 

Methods

Page/Call Key Staff

Notify Other Jurisdictions

Facebook/Tweet

Alert Media

Electronic Telephone Notification

Wireless Emergency Alert

FUTURE: NOAA Weather Radio

Emergency Alert System

Outdoor Warning Sirens

With IPAWS, you 
could trigger most 
of the solid lines in 

one actionCOG to COG
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Lessons Learned

• Language Preferences 

• English vs. Native Language warnings (depends on 

where you live and experience)

• An honor to be part of the process

• No words are 100% foolproof 

• Need for outreach – HUGE next step

• Need for education of “meaning of words” 

31
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Keys to Engagement

2. establishment of trust, 
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SOURCE: Jones,W., and Thomas,T. (2009). Growing Your Capacity to Engage Diverse Communities by 

Working with Community Liaisons and Cultural Brokers. National Center for Family Professional 

Partnerships, Family Voices, Inc., Albuquerque, NM.

… and it takes time!

1. relationship building, 

Are based on… 

3. the presence of welcoming attitudes 

and behaviors, 

4. and effective communication.
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Engagement Suggestions

• Establish trust

• Identify leadership in various 

communities

• Reach people where they are now

• Tell Stories

• Use incentives

36

SOURCE: Identifying and Engaging Low Literacy and Limited English Proficiency Populations in the Transportation 

Decisionmaking Process, Federal Highway Administration Resource Center Peer-to-Peer Workshop, May 2004.

• Use experts that are familiar with the local context

• Maintain relationships after projects end

• Set realistic expectations
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More Engagement Suggestions

• Language Evolves

• Use imagery for 

communication/education.

• Cultural Community 

“issues” 
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• Cultural hires

• Evaluate “system bias”

• No two communities are the same. Cookie-cutter approach may 

not be effective. 

SOURCE: Identifying and Engaging Low Literacy and Limited English Proficiency Populations in the Transportation 

Decisionmaking Process, Federal Highway Administration Resource Center Peer-to-Peer Workshop, May 2004.
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Still More Engagement Suggestions!
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• Understand the 

differences and 

similarities

• Understand priorities

• Social media, TV, radio (ethnic) 

for education

• Don’t expect immigrant groups to come  to you, approach 

cultures in their own communities

• Keep learning about different communities



Questions?
Lillian McDonald—Managing Director 

651-229-1304, lmcdonald@tpt.org


